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GRAPHIC DESIGN & ART DIRECTION

EDITORIAL DESIGN & ARTISTIC PRACTICE
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Graphic Designer

NDC Interactive, Paris, FR 2001 - 2003
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Co-founder & Art Director

THE FLESH [Artist's Magazine] Paris, FR 2008 - 2021
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YANN GERAUD

Creative Design & Art Production

Graphic designer and conceptual artist with 25+ years of international
experience in print, packaging, motion design and luxury fashion VMD. Led
packaging development for a German design studio and VMD installations

for Prada Group a.0. In Paris.

Co-founded and art directed THE FLESH, an independent artist's magazine
sustained for 13 years across 9 issues. Combines commercial design
discipline with an exhibited artistic practice across Europe.

Now seeking to bring this dual perspective to a creative studio in Tokyo.

GRAPHIC DESIGN & ART DIRECTION

Designer

YOOLabs GmbH, Hamburg, Germany 2021 - 2024
End-to-end packaging design, concept through production
with an Asia-based team

Ul/UX research and prototypes for web and mobile applications
Motion design, print design and visual identity

Retail Design Development Coordinator

Atelier UTO, Paris, France 2012 - 2015
Window display and VMD installation across luxury flagship stores
Full-scale interior design testing — materials and finishes
Construction site coordination — headqguarters renovation
Clients: Prada, Miu Miu, Sonia Rykiel, Yves Salomon

Graphic Designer

NDC Interactive, Paris, France 2001 - 2003
Print design and cross—channel visual communication

Flash animation and interactive design for B2B digital applications
Clients included France Télecom, Danone, and SPQR

EDITORIAL DESIGN & ARTISTIC PRACTICE

Co-founder & Art Director
THE FLESH [Artist's Magazine] 2008 - 2021

Co-founded and art directed an annual artist’s magazine

9 issues over 13 years

Full editorial, graphic design, and print production oversight
Fach issue launched with a dedicated exhibition

Conceptual and sculptural practice since 2000 (assemblage,
installation, painting).

Themes: state transformation, simultaneous realities, threshold
and border, tension between disorder and organization.
Recent solo exhibition: Surefire Solutions - Propositions, Galerie
Ultra—Parc, Bordeaux, FR, 2026,

Solo and group exhibitions across Europe mostly.
Monographs and exhibition catalogues avalaible.

Selected artistic collaborations: Studio Associate / Art
Fabricator for Thomas Hjrschhorn (2004-201] including

the 2011 Venice Biennale); Exhibition Technician for F. Roche
R&S/e(ng Architects (2006 - MAM Paris & 2016 - FRAC
Orléans); Production Coordinator for Georges Tony Stoll (2002
- Agnes b & 2010 - Villa Mediicis); Gallery Assistant, Viera Munro
Galerie, Hamburg Germany (2016 & 2021)

Tokyo, Japan +81701343 1977 yyanngeraud@gmail.com yanngeraud.info

Valid Japanese work permit

Driving licence  Brazilian Jiu-Jitsu practitioner (Carpe Diem Jiyugaoka, Tokyo)

Education

Master of Fine Arts - DNSEP
EBABX 2000

BA - DNAP

EBABX 1998

Languages

French Native
English Fluent
German  Business level
Japanese Beginner

Skills

Adobe Creative Suite
Blender

Figma

HTML/CSS



FORMA CARE Premium ELITE line

Branding
Packaging design

After rebranding the Premium line by replacing clinical iconography with a botanical
language rooted in function: hibiscus, iris and lily, flowers historica“y tied to flow and
fluidity, then reinterpreted through a pixelated motif for contemporary edge. Navy and
silver colors ground the Premium ELITE line in freshness and serenity. The result treats an
everyday medical product with the visual discip]ine ofa premium skincare line.
www.forma-care.de



premium ELITE line Positionierung
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FORMA CARE Premium ELITE line

Branding
Packaging design
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FORMA CARE Premium ELITE line

Branding
Packaging design



Illustration Gebrauchsanleitung

case : premium ELITE SITP premium ELITE Layout Druck

FORMA CARE Premium ELITE line

Branding
Packaging design
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Branding
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| HE FLESH

THE FLESH Since 2008, we have published The Flesh, an annual artist’s book taking the form of a
magazine, a space without hierarchy, closer to manifesto than object. Drawing on O’Doherty’s
white cube and Krauss's shifter, the publication treats its editorial space as an empty sign,

Co-founder filled only by what's placed inside and indexed by context. The book itself becomes the

artwork: light, mobile, and disruptive of usual production and display.

Graphic design




THE FLESH [artist's magazine

Co-founder
Graphic design



7

Sans d

Y

désir,
la fin du
XX siecle

THE FLESH [artist's magazine|

Co-founder
Graphic design

numeéro 2| Featuring: Caroline Soyez—l’etithomme, Yannick Miloux, Jean Phillipe Hautbois
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www.theflesh.tk * Kk *

THE FLESH {@W'\STIS magazmd [numéro 3] Featuring: Ernest Hemingway, A.F.G.E.S., Donald Judd, Cary Loren, Charles

Bukowski, ](math;m Swift

Co-founder
Graphic design



sting Language

(The Silenced Voice)

THE FLESH [artist's magazme} [numéro 6] featuring: James Graham Ballard, Georges Bataille, Nicholas Bullen,
W.H. Lehn & B.A. German, Isabelle Graw, Elisabeth Wetterwald, Patrice Gaillard &

Claude, Saadane Afif & Jofroi Amaral, Anne Muller-Reitz
Co-founder

Graphic design



THE FLESH |artist's magazine]

Co-founder
Graphic design

[numéro 7] Featuring: Oswald de Andrade, Maurice Blanchot, Lauren Sedofsky,
Rosalind Krauss, Yve-Alain Bois, Ute Meta Bauer, Marguerite Duras, Denis Angus,
Elmore Leonard, Julian Hoeber, Francisco Coloane, Mathicu Poirier, Nicolas Roggy,
Antoine Thirion, Marie Bouthier, Nicolas Milhé



THE FLESH [artist's magazine|

Co-founder
Graphic design

[numéro 7] f‘eaturing: Oswald de Andrade, Maurice Blanchot, Lauren Sedof‘sky, Rosalind
Krauss, Yve-Alain Bois, Ute Meta Bauer, Marguerite Duras, Denis Angus, Elmore Leonard,
Ju]i;m Hoeber, Francisco Coloane, Mathieu Poirier, Nicolas Roggy, Antoine Thirion, Marie
Bouthier, Nicolas Milhé



THE FLESH [artist's magazine|

Co-founder
Graphic design

h'HE FLESE

TEN PAGES
BEFORE
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[numéro 8] Fe:lturing: Saadane Afif, Jof‘roi Amaral, Jean Baudrillard, Joseph Conrad,
Donald Judd, Rem Koolhass, Rosalind Kraus & Yve Alain Blois, Victor Hugo, Katharina
Kritzler, Augustin Maurs, Nathalie du Pasquier, Louis Philippe Scoufaras



Wano's Cool

\vano's Cookbook

Ayano’s Cookbook

Ayano’s Cookbook grew out of a year of vegan recipes developed at home, season by
season, for my wife Ayano. [ worked across roles, graphic designer, cook, and photographer,
shaping the book as more than a recipe collection: a record of care, translated through
Food design Set design

ingredients instead of words. Guided by p]easure, taste and love, it treats Cooking as a
Graphic design Photography language two people build together.



Ayano’s Cookbook

Food design Set design
Graphic design Photography



Choux Farcis

Ayano’s Cookbook

Food design Set design
Graphic design Photography



Crepes aux poireaux

Crepes

Bechamel

Combine

Ayano’'s Cookbook

Food design Set design
Graphic design Photography



Ayano’s Cookbook

Food design Set design
Graphic design Photography



20 R
e & AN, D08

comone™
2 A

Ayano’s Cookbook

Food design Set design
Graphic design Photography



Ayano’s Cookbook

Food design
Graphic design

Set design
Photography

Tofu and green

Cut the tofu into Zcm slices and let
it drain on a wood board.

Wash the kombu and soak it in 200m|
cold water, Transfer the kombu and
its water in a saucepan and bring it
gently to a boil. Just before boiling
remove the kombu. Season with the
sake, and boil for 2 minutes. Set aside.,

Remove the stalk of the french beans.
and cook them into a pot of water
until al dente, around 4 minutes.
Cut them into 5mm pieces like dice.
Chop the schallots finely as well as
the chives, wakame, salicornia and
green onion. The important here is
to cut them almost at the same size

Warm the dashi.

Ina pan, heat the oil over medium
heat. Add the schallot dices, brown
them lightly. Raise the heat to medium
high and add the french beans for 1
minutes. Moisten with 3 tablespoons
of dashi. Cook until the french beans
are warm|2-3 minutes). Sprinkle some
salt. Transfer to a bowl and mix with
all the greens.

Set the tofu in a serving plate.
Cover the tofu with the greens and
some dashi.

Ready to serve.



Ayano’s Cookbook

Food design
Graphic design

Set design
Photography

Basic recipes Index

Dashi

Wash the kombu and scak it in 200ml cold water. Rehydrate shiitake in some \Tater. Fu‘.. the
champignons in a saucepan and cover two third with water laround 250ml), bring to boil,
reduce heat to low medium heat and let infuse for 20 minutes. Drain the champl Enon and
keep the water. Transfer the kombu and it ter ina s_aucepa'\ and lJ’I!"g it genf .\f-m a boil.
Just before boiling remove the kombu and add the shiitake, the champignon broth and the
tofu. Boil for 2 minutes.

Mix the flours and salt in a bowl.
Gradually add the water, stirring constantly to avoid lumps, until the dough is smooth and
homogenous. Leave to rest at room temperature for at least 1 hour

Stir before use, adding a little water if necessary (the dough thickens as it rests).
Cooking: oil a crepe pan lor standard frying pan). When it's hot, pour a ladleful into the
of the pan and spread the batter by turning the pan, to form a round galette.

top

Ldlon

Combine the water and the salt and mix until i
In alarge bowl, place the flour and add Bra
Enead the dough for 5 minutes and wrap

ssolves

ually the salted water while mixing with hand,
1 a plastic sheet. let rest it for 20 minu
peat this operation 3 times or until the dough is soft like your ear lobe. Wrap it agair
rest the dough for 1 hour,
Dust the table with flour and strech the dough using a rolling spin into a rectangular shape
turn it 90 degrees and fold the dough. Rell again and repeat the operation 3 times until the
dough is 3mm thick. Then with a good knife cut noodles into 3mm width.

Put more flour to prevent they don't stick together




Pﬂegetheke As creative art director for Pﬂegethel\'& I led naming, visual identity, brand guidelines, site

wiref‘raming zmd \"ideo editing end to end, The gOﬂ]: turn dense ]101]16—&‘211'6 1\'1]0\\"16(18‘6 into

. . . . something approachable, almost like a streaming service, lowering the barrier between
Branding identity UI/UX design & approact . . ‘ b ‘ &

. . . . comp]ex medical information and che caregivers who need it.
Graphic design ~ Motion design www.pflegetheke.com




Logotype Farbe 1.1 Logotype Farbe 1.2

/I Plegetheke

Typography Farbe & Elements

Raleway Bold
ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqrstuvwxyz
1234567890 !@#$% ()_+=
pflegetheke

Use Raleway Bold in headline and title

I Pﬂe eth e ke ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqrstuvwxyz
1234567890 |@#$%()_+=
pflegetheke _surlignage

Use Raleway Medium in subtitle

uidage

ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnoparstuvwxyz
1234567890 |@#$% ()_+

pflegetheke

Use Raleway Light in paragraph

Pflegetheke

Branding identity UI/UX design
Graphic design ~ Motion design



Organisation

MAIN PAGE
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Pflegetheke

Branding identity UI/UX design
Graphic design ~ Motion design

Free Registration

Pflege? So geht's.

Kostenlose Pfiegelaurse fiir Angehdrige

Kostenlose Online-
Pflegekurse als
Videos!

Einfach und selbsterklarend,
wi ein Streamingdienst.

e Snuation Ein Famlenmigied oder
‘Alag richt mehv oigensiand
beualigen Dies sl s vor e
VBl nave Horausiorderung, awe

nebon unserom oigenen Al

Hilfreiche Pllegevideos geben
Angehorigen Antworten zu:

- Pllegekosten, Versicherung und
Organisation

- Bewegungsablaufen n der
Plege

+ Essen und Trinken n der Pflege
rper- und Mundpflegs
+ Stressbewaltigung fur Sie
+ Prakische Tipps fur die
hauslichen Plege
ind viele mehr

Thema auswahlen.

Was interessiert Sie am meisten?

Kostenlose Vidl
schauen.
Onlne & Cberall

Gemeinsam stark
werden!
Wssen machtstarkd

Alle Pflegekurse in
einer Plattform!

Kassentestungen Dekibius

Domenz Ernihung

148
Fragen & Antworten

7
Experten mit Fach

ES——

4
Stunden Pflegeclips

Free Registration

Finden Sie Antwort

auf lhre Fragen -~
far die Ploge Iver Licbsten

- &E D

Finden Sie Antwort .
auf lhre Fragen
fir die PRege hrer Liebsten

Feature

2um Thema Derner:
Was o Symptoms o Domers?

Thema

[T ———
Pllogehilfsmittel - Was sind Zu- und
Aufzahlungen?t

Was i Hilsmitet?
2 Wi efogt i
v

o NetsFUmversorgung mogieh?

7 W i oG Insandiotzing dos Hifemite
zustindig?

8 Wer Gbemimme e Wartung von Hismitteh?”

Domen: Emitung 10, Waesind o Unterschiod i inom
Plogabott?.
52 Was snd Mainshimen 2
Wonmumieldverbescerung?

@ 8 0 B

andrerape p——
Phogenitsmtes Inontoenz
Mundgescndhet  syesstomatioung

Finden Sie Antwort
auf Ihre Fragen

furdie Pflege Ihver Liebsten



Example

Kostenlos, online.

Pflege
the%e

Die Pflegetheke -
Ihr Pllegebegleiter fur zu

« o

Erhalten e flexible und schnelle Hilfe!

Example

worte™ion

Pflegetheke

Branding identity UI/UX design
Graphic design ~ Motion design

Example
Grundlagen der hauslichen Pflege:
Kostenlos, online & immer verfugbar!
‘Groifon Sio auf folgende PRegethomen zu:
[l
Example

Finden Sie Antworten
flr die Pflege Ihrer Liel




Example

Pflegetheke

Branding identity UI/UX design
Graphic design ~ Motion design



| PFLEGEHILFSMITTEL
" 'GRATIS
-

Pﬂegehllfsmlttel Gratls Designed the interface, builc the mockups, and led motion design. The cha]ienge was to
make a bureaucratic process (claiming free monthly care-aid boxes through long—term care
UI/UX design insurance) feel simpie and trustworthy rather than administrative. Clean Ul and ]ight motion

. . turned an insurance procedure into something closer to a straightfbrward, reassuring service.
Motion design



Pflegehilfsmittel Gratis

UI/UX design
Motion design



Pflegehilfsmittel Gratis

UI/UX design
Motion design



Pflegehilfsmittel Gratis

UI/UX design
Motion design



FREEDOM HILL

Graphic design
Content writing

For Freedom Hill, the bilingual English/Japanese BJ] magazine from Carpe Diem Jiyugaoka
academy, I worked as graphic designer and contributed by writing a text on travel. The
magazine sits at the crossroads of two worlds, the discipline of jiu-jitsu and the culture
around it, translated across languages without losing its voice. My piece traced travel as its
own kind ofpractice: displacement, adaptation, the same instincts that live on the mat.



FREEDOM HILL

Graphic design
Content writing

CARPE DIEM ANHUI CARPE DIEM AOYAMA
CARPE DIEM ASHIYA CARPE
BANGKOK CARPE DIEM B X

CARPE DIEM HIRATSUKA CAR
CARPE DIEM HONG K
DIEM ICHIHARA CARPE DI

KAMAKURA CARPE DIEM K/ :

CARPE DIEM KIMITSU CARPE DIEM KISARAZU
CARPE DIEM KOFU CARPE DIEM
KURUME CARPE DIEM KUMAMOTO
CARPE DIEM KYOTO CARPE DIEM LONDON
CARPE DIEM MACHIDA CARPE DIEM
MANILA CARPE DIEM MATSUMOTO CARPE
DIEMMIE CARPEDIEMNAGASAKI CARPEDIEM
NAGOYA CARPE DIEM NAHA CARPE DIEM
NIIGATA CARPE DIEM OFUNA CARPE DIEM
OKINAWA CARPE DIEM SENDAI CARPEDIEM
SEOMYEON CARPE DIEM SETAGAYA CARPE
DIEM SHIBUYA CARPE DIEM SHIMASAKI
CARPE DIEM SINGAPORE - CENTRAL CARPE
DIEM SINGAPORE - SERANGOON CARPE
DIEM SINGAPORE ' SIGLAP CARPE DIEM
TACHIKAWA CARPE DIEM TAKANABE
CARPE DIEM TOKACHI CARPE DIEM YOKOHAMA

i

5077
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Welcome to Freedom Hill - Issue #2
FU—SHLKhEIALSCEE2S

issue of cur magazine focused
side of our dojo for the most
i time we invite you to look

d and travel with us.
igling, exploring new places, and
ng curious are essential values
r our dojo. Partly, this stems from

he rich multicultural

~ of our members and

= with over 15 na

represented. But more than that,

the spirit of Brazilian Jiu-Jitsu

itself is rooted in mo ent — both

physical and cultu Born in

Japan, transformed in Brazil, and

now practiced worldwide, Jiu-Jitsu

is a story of constant evolution and

cultural exchange.

Travel isn't always a choice. As of 2024,

over 120 million people around the

world have been forcibly displaced due

to persecution, conf i

human rights violations. It's

reminder of how much of a privilege it

is to move freely.

If you are lucky enough to hold

passport that lets you cross bor:

or a visa that allows

you choose—use it

your belt, sign up for that tournament,

visit another gym, meet new people,

and experience a different vibe.

You den’t even need to go far. On the
L

[numéro 2] featuring: David Garmo, Yann Géraud, Woven bjj, Meisa Fujishiro, Craig
Kazuhiro Hutchison, Jayson Palocio, Margot Ciccrelli, Shoei Sato.

LURSIE=S




FREEDOM HILL

Graphic design
Content writing
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1. A photograph of a slightly cloudy blue sky, another of
an acraplanc wing contrasting with the celestial vaulr,
then another of a metal watch and 4 text offering itself as
a present; ‘invitation au voyage'

2. Before becoming the promise of owning a watch, travel
was first and foremost a journey to a place considered
ar from home: Voyage dans la Lune’ dream by Georges
Méliés , Jules Verne's Voyage au cencre de la Terre?, or
Louis Ferdinand Géline’s Voyage au bout de la nuiv’. The
in be multiple and ultimarely,
marrers lirele, as long as it reflects the unknown, or is
close ro the image we have of the unknown

Taking the case of Ulysses as an ancithes
Odyssey is the story of a desire of homecoming, Ulysses
doesn't crave for the unknown, he wants the nostos. In
the end. it is not hame that he finds to, but the unknown,

destination of the journey

is, Homer's

where himself has become unknown.

1's not the same who is coming back and he's nor coming
back to the same.

The rerurn is merely a derour.

So how do you return? How do you leave? When you are
alw < already gone and you

alwar

wandering, you are al

« bring yoursclf with you

s also undoubredly

j Michel de Monraigne!, who
of his time, defined

one of the most respected pugilisrs
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rravelling as ‘rubbing and filing your brain
someone else’s’
In other words, Montaigne’s journeys were no longer
rual terms

Montaigne

measured in kilomerres, bur in intelle

»in

By evoking the energetic action of ‘rul
ed contact wirh others and the confrontarion
rlines the

advor
of i
importance of reperirion and insistence in order
to progress along this parh. The journey with
Montaigne thus becomes an experience of otherness
ning of oneself

eas, ‘Filing, on the orher hand, und

an inellecrual struggle and a quest

know someone until you fight them.s

A movement towards the truth, ro which the dream

You do nor

provider responds: “Neo, sooner or later you're going

a difference between
As the truth

to realise just as I did... there’s
knowing the parh and walking the parh
of the path, it is not in knowing ir, but in walking on

it. A matchstick burning in rhe cave. And the truth is
elf

the passage, the path it

£ its geographical dimension

4 The journey, stripped o .
and enriched by the experience of athers, requires
us 0 conceive and develop a mulriplicity of paths.
Tuking a step sideways and srumbling is already an

affirmation, an ‘invention of freedom at every step” a
Henri Mid]
to live fully, a desire for the limit, a desire for the

aux would say, in orher words an invitation

Sailing further, to desire the impossible is to go
beyond the limirs of the possible and, sovereign, to

plore infinite horizons.

What the desire to be happy means: suffering and the
desire to escape it The movement

The journey is a tool of knowledge and knowledge
itself, enabling us to be free in the objective absence

of freedom. It is both the parh and the journey, rhe

wandering at times, the decermination, a strong
Desize bur also and above all a quest, for what

alw

s been present: the truth, and its reality. Without
Desireless? and with allegresse, ler us sing: Voyage,
Voyage, farther than nighr and day, Vo
unheard-of space of Love, Voyage, Voyage

age, into the

As short and as deep as Heraclitus' river®, the
journey r
The jou

nvents itself each rime.
ney is a breath.

A Trip t0 the Moon, Georges Mélids, 190z

f che Earch, Jules Verne, 1864
3 Jotirney to che End of the Nighe, Louis Ferdinand €l
+ Michel de Montaigne, Essais, Livre 1, 1595

5. Seraph, played by Collin Chou,in Matrix Reloace, The Wachowski, 2003
6. Morpheus, played by Laurence Fishburne, The Macris, The Wal
el Mihaies Preach Poee s 19884

§ Georges Bacaill, experience incér
9- Desireless, “Voyage, voyage” (4:22) in Frangois, 198
10, Heracliee < Ephdse, Beagments a7, 500 B

i Rickson Gracie, Breache: A Li

inc, 1932

howskis, 1999,

. 1078, e, el Gallimand
CBS music

1 Flow, Dey Street Books, 2021,

fige

fig a, fig d: Headsh
fig b Odyssées, 2009,
Erewhon POV, éxhibition view, L
fig c: German Quatation Mark

olourvideo, 10 sound, 226"loop
ixed medis, 40027080

wenm 2025, gabams onwood, 26T

it temps, défi

a

s i o ght e Uncheminemen vers la vérité, auguel e pourvoeus de réve

repordra : « Neg
Knowingthe p
dele
lui-méme

4 Levo

njin s

ane s fiemcio

disier Pimpossible, cse alle

Alu Tabsence objective de

5 Levopage e

versun liw considénd comme Eoigné de son domicile: Vo

1 de Monss

Laliéried, un o

prcouric Une allumerte bt

e que signifie Je desir

ination, i des intense miais auss et surtour une quéte, de ce qui éeaic toujours dés
laveritd, e ea éalice, Et sans De;

une autre d'une aile d’avion se
1ie d'une monrre en métal et un texee

pramesse cue au fait de posséder wne montre, le voyage est tour daborelun
age dans la Lunc?, révé par
e au bout de la nuit' de Louis

¢ La destination du voyage peut érre um\np\r et importe finalement assez pew

sge de linconmu, ou proche de 1 de cet inconmu.

age que lon se fi

nnu, il désir l\. nostos. hm!\.m.m ce nest

pas au méme. Le rerour riese |]H'u|u!e|mn

e quifur auss non sans aucun doute Iun des pugilistes les plus respeceés de

ssait vovager par lexpression <Frovier et limer sa cervelle contre celle d'autruis,

rage de Mottaigne ne se mesuze plus en kilométres er devient meellectucl

3 ésoquant une acion dnesgique “Frorier’ le oncact avee auerui e la

Limer” par silleuts, souligne Fimportance de la répétition ex de Finsistance

pour progueser sur ce chemmin, Le voyage avee Montaigne devient done une

ubar intellectuel ec une remise en question de soi. « You do not truly

I did... there’s a difference berween

omme avcichése, 'Odyssée d ‘Homeze est ke réeie d'un dési de revour au foyer,

Vann Géraud is a Frenh artist and Carpe
Diem 811 Jiyugacka member (purple belt).
Recently, he has shown paintings our dojo
They quickly became super populor amang.
our members and visitors. Please check
them outif you come at our dajo.
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véxicé du chemin, ce siese pas de
s a caverne, B |a véritd, s le passage, cest ke chemin

e, ampué e sa dimension géographique ex enrichi par une experience dauerui, nous

voir e élsborer une mulciplicité de voies Faire un pas de coté et trébucher est déji

wne “nvention de a iberee & chaque pas™ diraic Henri Michau, cese i dire une
plein

ent, un desit de la lim

e, undésir de l'impossible. Navigant phus avan,
el ces limitcs dis possible ct, souverain, explorer des horizons
te heureus: a souffrance et le désie 'y nlm“\ﬂ‘ Le mouvemene

ouil de connaissance et |a connaissance elle-méme, permercant d'éere libre,
ibereé. 1l csc i La Fois le chemin et le cheminement, lerrance pacfois, la

eless’, ex dans Fallégresse, chantons: voyage, voyage, phis

i que i it e e jour, voyage, dans Fespace inous de lameur, voyage, voyage.

€ Avs b e profonde
g et soufile!

e le fleuve d'Héraclire®, le voyage se réinvent & chaque fois.
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Competing for One Champic powas a

unique experience compared ro your average

Jitsu tournament. Al the athletes stay at the

same horel for 3 nights leading up to che event
Each morning 1 would go down to breakfast and
chrers in

I could feel the animosity in the air

&

ym as their opponents, crying 1o

sooid cach orher whilst also battling their own

in front of the breakfast buffer, T was 2 kg

of the buffer,

underweight so [ rook full advane

yding up 4 full plate of roasted chicken noodles

or myself. Then comes medical

¢ hospital, media obligations, weigh
n ceremony and face offs, So much goes into an
ot behind the scenes but the spectator only gets

w0 see 3 glimpse of i

day, the nerves are peaking but the
ginunril 19:30 50 T spend che day
seretching, meditating and chatting
mates. The tension in the warm up
ombat sports event is like no other
+ are restless, some are napping, but

s the antl of whar is to come,

Tion

s held inside c

2 boxing ring but I
even ser foot in one before, Despite this,
thar ng 10 jump over the ropes
¢. | rold myself that if T didn't have
the confidence o do thar, then T wouldn’t have the

k without hesiration during the

I nailed the jump and also picked

up ssion win roo. Winning via submission
in  sradium of 5000 people was a feeling 1 will
never forger. Electrifying bur Fleering

For me, after a march is over there is always a

fecling of ¢ ess of the result. I

tunnel

be open
or o long. No drink will

te

as the victory beer with your
arch!

ot C Ak

EOmO M oS
SFOAFIR

When I travel to compere, I like to stay a couple days afier
the tournament 5o 1 can enjoy the time withour guilt or
restrictions. My favourite things ro do are eat as much as [
can, train and meer peaple from local gyms and chen explore
the city with them. Jiu-Jjitsu has made travelling so much
more rewarding for me because wherever you go, you know
you will meer passionare people wirh similar interests. I've
Teen lucky to train ar different gyms all over the world and
each one was a unique experience because of the people L
met. If someone is visiting your gym, say hi ro them and
incroduce yourself, you never know what stories people have

ro tell
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SONIA RYKIEL

Sonia Rykiel - Flagship

For the Sonia R}'kicl ﬂagship on Saint-Germain, Atelier UTO led a full upgr:\dc of the store,
modcrnizing the space while staying true to the brand’s idcntity. M}' worlk focused on real-
Materials sourcing On-site Coordination condition material testing, on-site installation, and coordination, bridging the gap berween
Installation dcsign intent and what :\Ctually holds up on the shop floor.



Sonia Rykiel - Flagship

Materials sourcing On-site Coordination
Installation



Sonia Rykiel - Flagship

Materials sourcing On-site Coordination
Installation




Sonia Rykiel - Flagship

Materials sourcing On-site Coordination
Installation




T R TRRG

ZELLTEX pl‘OfeSSiona| For Zelltex, an Austrian supplier of hygiene paper products and medical practice supplies,
the rebrzmding and visual identity work aimed to bring ciarity and modern credibility toa

Branding Identlty B2B category bulit on If:unCthI’l OVET 1mage (hyglene, c]ean]mess, TCllabl]lty) Wl[hOut Fa]]mg

Graphic design

into generic clinical ianguage, The result positions Zelltex as a partner brand as trustworthy
as the products it discributes. www.zelltex.at
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ZELLTEX ZELLTEX

professional professional

e ZELLTEX wSe ZELLTEX

ZELLTEX professional

Branding identity
Graphic design



Farbigkeit

ZELLTEX Blau

RGB 45]100| 140

CMYK 87|58 266
Pantone 7700C

#2D648C

ZELLTEX Mint

RGB 180 225|225
CMYK 280120
Pantone 628C

HB4E1EL

ZELLTEX professional

Branding identity
Graphic design

ZELLTEX Weiss

RGB 255 255 | 255

CMYK olololo

HFFFFFF

Typografie

ZELLTEX Grau

RGB 242 242 | 242
CMYK ololo|s

HF2F2F2

Sofia Sans Semi Condensed
Bold | Regular

BOId ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijkimnopgrstuvwxyz
1234567890 !@#S%*()_+=

ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopgrstuvwxyz
1234567890 |@#$%*()_+=

Regular

4 Use Sofia Sans Semi Condensed Bold in headline and title.
4 Use Sofia Sans Semi Condensed Regular in subtitle.




Elemente

Use as a graphic element.

Always use 3 slightly rounded corners with 1 big rounded corner to crop
photo or use as color block background for text. The big rounded corner
can be in any direction depends on the context.

N

Use as a bullet point.

ZELLTEX professional

Branding identity
Graphic design



Bildsparche

The photos are aerial shots.

Icons
Lange Breite \/ \// -
Lagig Sheets per Rolle
Typ - Rolle Z-Falz / C-Falz / CZ-Falz Durchmesser Innendurchmesser Material

¢ N2

Farbe unperforiert perforiert alle___cm perforiert 1VE / Produkte pro Karton




Beispiel

ZELLTEX

professional

Bestellen Sie ganz einfach unter:

P bestellung@zelltex.at | per Fax: 0662 42 22 38
(o) Nitrilhandschuhe
—

erhaltlich in S, M, L & XL |10 x 100 Stiick

Nitril Untersuchungshandschuh zur einmaligen Verwendung
unsteril + puder- und latexfrei

Schutzhandschuh, CAT | gemEB [EU)PSA-Verordnung 2016/745

100x
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UNTEES!'I“E’!ELSHANDSCHUgE
. C€227
: . i XL
20020 20030 20040 20050

A-5071Wals | Krimpling10/HausA/3 | Tel:0662/422077 | Fax:0662/422238 | bestellung@zelltex.at | www.zelltex.at

Die Preise sind Nettopreise und verstehen sich zzgl. der gesetzlichen MwSt. Es gelten ausschlieBlich die AGB der zelltex system Ges.m.b.H.
BeiBestellungen unter100,- Nettobestellwert berechnen wir eine Frachtkostenpauschale in Hahe von 8,90 Eura.
Bei Zahlung innerhalb 10 Tagen 3% Skonto, innerhalb 30 Tagen netto. Preise freibleibend. Druckfehler und Irrtimer vorbehalten.



